


PALM BEACH GARDENS, FL

LEGACY PLACE

Legacy Place is a ~427,000-square-foot lifestyle
center on PGA Boulevard near I-95 in Palm Beach
Gardens, Florida. Across from The Gardens Malll
and close to PGA National and Ballen Isles, it offers
over 30 shops and eateries, from major brands to
local favorites. Legacy Place is your go-to for
everyday essentials, luxury items, dining, and

professional services, all in one convenient location.
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BEST CITY TO
LIVE IN FL

(Chamber of Commerce 2019)

BEST CITY IN THE
US FOR SMALL
BUSINESS

(Go Verizon in 2022)

OF SPENDING
POWER WITHIN A
5-MILE RADIUS*

HOME TO
THE PGA
NATIONAL

Social epicenter of the Palm
Beach Gardens community for
over 4 decades and has hosted
events such as the Ryder Cup,

PGA Championship, and the
PGA Tour's Cognizant Classic.
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3-MILE RADIUS

74,966 Population

35,033 Households

$173,114 Average HHI

47 Median Age

94,354 Daytime Demo
49% Bachelor’s Degree +%

163,332 Population

72,308 Households
$159,842 Average HHI

46 Median Age

178,707 Daytime Demo
47.1% Bachelor’s Degree +%

236,085 Population
102,802 Households

$150,144 Average HHI

45 Median Age
264,707 Daytime Demo

™ 45% Bachelor’s Degree +%
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SITE PLAN

KEY TENANTS

Barnes & Noble
Best Buy
Eddie V's

5 B (Coming Soon)
LEGACY S
PLACE 05”’ B | P EOS Fitness

IAV SNIQ¥VD ATIHDYIVS

(Coming Soon)
Ethan Allen

7,000 SF Jared

Pad Available
FAIRCHILD AVE
Jos. A. Bank

Men’s Wearhouse
Michaels

Petco

The Capital Grille

The Container Store

The Good Feet Store
Total Wine & More




18.34%"

BOOMING WITH CONFIDENCE

Prosperous, established couples
in their peak earning years
living in suburban homes

o %

GOLDEN YEAR GUARDIANS

Retirees living in old homes,
settled residences and
communities.

SUBURBAN STYLES

Middle-aged, ethnically-mixed
suburban families and couples

earning upscale incomes.
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EXCEPTIONAL DINING
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leases coordinated with tenants,
d in conjunction with social posts.
L campaigns for center brand

ess across digital and social media.




/ EXCITING NEW

UPGRADES UNDERWAY

$25 million in recent investment
including 10+ new retail and restaurant
destinations. Upgrades include expanded

sidewalks and streetscapes, better on-
street parking, a new monument, tenant
vehicular wayfinding, and an improved
two-way entrance off of Victoria Gardens.
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CONTACT US

PHIL PEARSON

SVP - LEASING

ppearson@trademarkproperty.com
214.535.2454

HUNTER BOEKEN

SENIOR LEASING REPRESENTATIVE

hboeken@trademarkproperty.com
817.810.5306
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JUSTIN CALLAWAY

SENIOR ASSOCIATE

justin.callaway@nmrk.com
T:305.372.6216 C: 305.767.6626

JOHN H. ELLIS

SENIOR MANAGING DIRECTOR

john.ellis@nmrk.com
T:305.372.6204 C: 617.834.1379




